
Powered by a Vortec 185-hp 3400 V-6 engine and a five-speed auto-
matic transaxle, the 2005 Chevrolet Equinox is the largest in the seg-
ment with a wheelbase of 112.5 inches and a wide stance of 61.6 inch-
es.  The standard body color rear spoiler gives Equinox a handsome,
clean, uncluttered profile, while wide rear side door openings with
low step-over height help make entry and exit easier than other SUVs. 

Equinox’s practicality also extends to its interior.  Passengers are
greeted by a Multi-Flex 60/40 folding rear seat, which provides plen-
ty of cavernous interior cargo space.  A reconfigurable rear cargo shelf
also adjusts to three different heights for maximum flexibility, even
doubling as a picnic table with its integrated leg. 

The highly powered, luxurious 2005 Chrysler 300C has classic
styling cues, including a long hood, short deck and dramatic profile.
The 300C uses a Mercedes five-speed automatic, as well as a Mercedes
steering system, seat structures and electronic architecture.  

Modeled after the Chrysler 300 series of the 1950s, the new 300C
will feature a 5.7-liter HEMI V-8 engine, a long hood, prominent grille
and low roofline.  The interior sports tortoise shell accents, chromed
details, two-tone leather and a spacious cockpit.  The Chrysler 300C’s
upright windshield pillars result in more space and a seating position
that is two-and-half inches higher than the current 300M.

The long-awaited 2005 PT Cruiser Convertible will be built in lim-
ited production in 2004.  To transform the popular PT Cruiser into a
sunbathing convertible, designers created a special windshield and
dropped the suspension by one-and-a-half inches.  Body-colored
bumpers and a chromed-accented grille were included to reinforce its
customized look.  Nineteen-inch wheels and two custom-made doors
round out the new look for the Cruiser.

Inspired by the Mustang 1 concept of the 1960s, the Mustang GT
Concept Car embraces Ford’s design direction for the next-generation
American pony car. 

The futuristic exterior is instantly recognizable as a Mustang, yet it
incorporates classic design cues including C-scoops in the sides,
three-element tail lamps and the galloping pony badge in the center
of the grille.  Inside, the cockpit features dramatic, lush red and char-
coal leather, accented by billet-aluminum hardware. 

The front-end geometry is customized to accommodate the signa-
ture 400-horsepower Modular 4.6-liter V-8, which is balanced by 13.8-
inch vented Brembo disc brakes. 

Auto Show Hours
Today, noon – 10:30 p.m.
Saturday, 10 a.m. – 10:30 p.m.
Sunday, 10 a.m. – 7 p.m.

Admission 
Military (with ID card), $5
Adults (13 & over), $7
Seniors, (62 & over), $5
Children (7 – 12), $4
Children (6 & under), free

Attendees who purchase adult or child e-tickets online in
advance can use the express e-ticket entrance at the show to
avoid waiting in box office lines.  E-tickets may not be used
in conjunction with any other discount coupon offer.  

Senior Citizen and Military discounts are only available
at the gate.

Discount coupons are also available, while supplies last,
at participating new car dealerships, Oahu branches of First
Hawaiian Bank, participating McDonald’s restaurants and
on the official auto show Web site, www.hawaii
autoshow.com.

Motor Trend Auto Shows, Inc.
Press Release

HONOLULU — The hottest cars, trucks, minivans
and sport/utility vehicles of the 2004 model year have
cruised into the Hawaii Convention Center for this
year’s First Hawaiian International Auto Show, which
began yesterday and will run through Sunday.  In
addition to the latest vehicles from more than 30
import and domestic manufacturers, the auto show
features special vehicle displays, including Mustangs,
tricked-out sport compacts and theme days with fun
for the whole family.

Fans of American muscle can help celebrate Ford
Mustang’s 40th anniversary on Saturday, as they check
out a collection of Mustangs representing the many
generations of the original pony car, courtesy of the
Aloha Mustang and Shelby Club of Hawaii.  Open all
show days, the display will include signage highlight-
ing the history of the Mustang, provided by “Mustang
Monthly” magazine.  

One of only a handful of automotive nameplates
that have survived long enough to celebrate a 40th
anniversary, the Mustang, with its unmistakable fea-
tures like the running horse logo, “shaker” hood scoop
and pony interior, has been an American icon since its
birth on April 17, 1964.

For a more customized ride, be sure to check out the
highly modified, sport-compact vehicles on display,
courtesy of EFI Unlimited.  These “tricked-out” sports
cars light up the automotive world by featuring the lat-
est in aftermarket accessories and custom parts.  The
tuner car industry has become a $1.5 billion per year
industry, as more and more vehicle owners differenti-
ate their cars by adding special body kits, wheels,
stereo systems and unique paint to their standard vehi-
cles.

To help kick-off the weekend, the first 100 paid
admissions through the door on AIG Day, today, will
receive a complimentary backpack-cooler, courtesy of
AIG Insurance.  Sunday is “Kids Day,” when all chil-
dren 12 and under will be admitted free when accom-
panied by a paying adult.  

Adding to the entertainment, the entire family will
enjoy watching Ronald McDonald perform his “Get
Moving with Ronald McDonald” stage show for the
young (and young-at-heart).  Complete with singing,
music and magic, Ronald will offer two special appear-
ances at noon and 2 p.m. 

First Hawaiian Bank continues to lend its support as
title sponsor; also, the Hawaii Automobile Dealers
Association and The Honolulu Advertiser sponsor the
show.  Motor Trend Auto Shows, Inc., produces the
event, which is celebrating its fifth year at the Hawaii
Convention Center, located at 1801 Kalakaua Avenue.
On-site garage parking is available for $5 per vehicle. 

highhighRiding
Next generation designs roll in
for Motor Trend’s auto show

Auto Show offers glimpse of concept cars

The PT Cruiser and the Ford Mustang GT Concept (inset) are two of the concept cars featured at the auto show.
Photos Courtesy of Motor Trend Auto Shows, Inc.
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Motor Trend Auto Shows, Inc.
Press Release

HONOLULU — Showgoers attending the First
Hawaiian International Auto Show will get a first look
at a few preproduction models including the Chevrolet
Equinox, Chrysler 300C, Chrysler PT Cruiser Convert-
ible and the Ford Mustang GT Concept Car. 

While all-new 2005 models will soon arrive in show-
rooms across the country, consumers can only imagine
what it would be like to own some of the creations that

are still in their design stages. 
The auto show’s concept cars serve as test beds for

out-of-this-world design ideas and forward-thinking
technologies.  A concept car is a product of an auto
designer’s vision and is designed to provoke interest,
excite auto show audiences and create dialogue
between consumers and manufacturers.   

Several aspects of a concept vehicle may be incorpo-
rated into production models, or in some cases, such as
the Chrysler PT Cruiser and Ford Thunderbird, the
entire concept vehicle is made into a production model.  

Chevrolet Equinox

Chrysler 300C

PT Cruiser Convertible

Ford Mustang GT Concept
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April
16 / Today

LINKS Opening — Are you
committed?  Do you want to
serve your community?   Then
submit a résumé by today to
Capt. Zachary Rogers, director
of Marine Corps Family Team
Building, via fax at 257-1808, or
e-mail at RogersZ@mcbh.us
mc.mil. 

Call 257-7774 for more
details.

Kennel Opening — The
Morale, Welfare and Recreation
Boarding Kennel, located at the
Halawa State Quarantine site in
Halawa Valley, will be open for
cats and dogs.  The cost to board

a dog is $12; a cat is $10 per day. 
Limited spaces are available

for eligible patrons who include
active duty, DoD civilian,
retirees and reserve personnel
who are deploying, awaiting
housing or just going on vaca-
tion. 

For more information or to
make reservations,
call 368-3456.

C e l e b r a t i n g
Children —
April is both the
Month of the
Military Child and
Child Abuse
Prevention Month.  Call
Marine and Family Services at
257-7787 for information about
activities highlighting chil-
dren’s issues throughout April.

Auto Auction — The Auto
Skills Center holds an auto auc-
tion on vehicles that it acquires
and fixes up to working condi-
tion.  Interested parties can
inspect these cars, trucks or
SUVs and place their bids in the
ballot box inside the Auto Skills
Center. 

If you’re in the market for a
new vehicle, don’t pay those
high prices; visit the Auto Skills
Center to see if it has just the
deal you’ve been looking for.

17 / Saturday

Staff NCO Steak Night —
Burn your own steak on the
Rocker Room lanai at 6 p.m.
Cost is $19.95 for members and
$22.95 for nonmembers, and the
price includes a 12-ounce rib
eye, and a buffet of side dishes
like corn on the cob, macaroni
and tossed green salads,
sautéed onions and mush-
rooms, and chocolate cake. 

Fire it up at the Staff NCO
Club!

MCCS One Source — The
MCCS One Source Web site pro-
vides active duty, their families,
reservists, sister services and
service delivery staff with infor-
mation and resources that can
help improve many areas of
their lives.  From relocation to
education needs, family sup-
port to health and wellness,
financial matters to everyday
issues, MCCS One Source is

your one-stop resource to find-
ing information, guidance and
answers. 

By using credentialed con-
sultants, patrons have confiden-
tial access to prepaid education-
al materials and other reference
resources, 24 hours a day, seven
days a week.  Registration is

easy too; create your
own personal profile

by logging onto
the MCCSOne
Source.com Web
site, then enter

“Marines”
as your
user name.

Enter “sem-
per fi” as your password.

If you want more interactive
assistance, call a One Source
consultant at 800-433-6868 in
the continental United States, at
800-237-42374 for the overseas
CONUS universal free phone,
or at 484-530-5908 OCONUS
collect.  A TTY/TDD access is
available at 800-346-9188.

Family Child Care — Family
Child Care is a home-setting
child care service provider
operated by MCCS’ Personal
Services with certified
providers trained in child
development, nutrition, guid-
ance and more.  Family Child
Care provides a flexible sched-
ule including evenings, week-
ends and overnight care. 

To find a Family Child Care
provider, call the Children,
Youth and Teen programs offi-
cer at 257-7430.  To become a
Family Child Care provider at
MCB Hawaii, call the FCC
Office at 257-7030.

Got Coffee? — Get your
morning started on the right
track with a tasty brew from the
new Starbucks location by the
base theater.  A variety of your
favorite espresso drinks, coffee
and pastries are now being
served Monday through Friday
from 6 until 11:30 a.m.

Right Hand Man — Calling
all officers to the club on
Mondays through Thursdays
for the Corps, camaraderie and
chow from 11 a.m. to 1:30 p.m.
Invite up to three of your E-6
and above staff noncommis-
sioned officers, too, and show

them your appreciation with
selections from the club’s exten-
sive lunch menu.

18 / Sunday

Library Week — In recogni-
tion of National Library Week
and the Month of the Military
Child, the base library is hold-
ing a “design a bookmark con-
test” for children of all ages,
Monday through April 24.
Designs should be based on the
National Library Week theme,
“@Your Library.”  

Prizes will be awarded to
winners in several age cate-
gories, and winners will be noti-
fied by April 28.  Prizes will be
awarded at the base library on
May 1 at 1 p.m.  

Pick up your entry forms
now at the base library.  Call
254-7624 for more details.

20 / Tuesday

Youth Activities — The
Home School Network is an
excellent opportunity for home-
schooled preteens and teens,
ages 10 to 14, to meet other peo-
ple.  Educational and recre-
ational excursions will be
scheduled every Tuesday start-
ing April 6.  

Teens will enjoy destinations
such as the Kualoa Ranch, a
hike up Diamond Head and
Hawaiian Waters Adventure
Park.  For more information,
call the Youth/Teen Club at 254-
7648.

21 / Wednesday

Administrative Assistants
Day — The Staff NCO Club and
the Officers’ Club are offering
special menu items and dis-
counts so that you can show
your appreciation by taking
your administrative assistant
out to lunch at the clubs.

Mongolian Barbecue —
Don’t feel like cooking dinner?
Then hasten to the Officers’
Club for Mongolian Barbecue
and leave the work to the pro-
fessionals.  

Buffet style, select your
favorite veggies and meat,
including chicken, shrimp, pork
and beef, then pile your bowl
high and kick it up a notch with

a sauce of your choice.  Watch
the grill masters flip, sauté and
grill your dinner to perfection.  

Mongolian Barbecue is
served every Wednesday and
Friday.  Call 254-7649 for more
details.

Mega Video — Check out
these weekly rental specials at
Mega Video, located in Mokapu
Mall aboard Kaneohe Bay.

•Mondays, rent one new
release and get one category
movie free.

•Tuesdays, rent a video game
at regular price and rent a sec-
ond one for $2.50.

•Wednesdays, rent three new
releases (VHS or DVD) and
receive an extra day rental.

•Thursdays, rent one DVD at
the regular price; rent the sec-
ond one for $1.75 (which
includes new releases).

•Fridays, rent family and
children’s movies for 75-cents.
Sorry, no new releases with this
bargain.

•Saturdays, rent any basic
stock movie (sorry, no new
releases) for regular price and
rent the second stock movie for
$1.25.

•Sundays, rent any Sunday
Special movie for $1.  Each
week, a different section goes
on special; see the store calen-
dar for the selected section.

22 / Thursday

Storytime — Children and
parents are invited to a fun-
filled hour of stories, activities
and special events, every
Thursday at 10 a.m. at Bldg.
219.  Come down and spend
some quality educational time
with your children. 

For more information, call the
base library at 254-7624.

24 / Saturday

Kahuna’s Recreation Center
— Enjoy the free viewing of the
“Rocky Horror Picture Show, ”
and dress up as your favorite
character for a chance to win
prizes for best costume.  

First place will take home a
new DVD player and a copy of
the “Rocky Horror Picture
Show.”  Bring your own props.  

For more information, call
254-7661.
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POSSIBILITIES IN PARADISE
By Bobbie Brock, MCCS Public Relations

Prices: Adults (12 and older) are $3, children 6 to 11, $1.50 and
children 5 and younger, free.  Matinee prices are $2 for adults, $1
for children. Parents must purchase tickets for R-rated movies in
person at the box office for children 16 years old and younger.  For
E-5 and below, admission is free to the second show on Friday and
Saturday evenings only.  Sunday evenings, the price is $1 for all
patrons.  Show your ID card at the box office.  Call 254-7642 for
recorded information.

Sneak Preview Policy: One hour and 45 minutes prior to the
movie, tickets will be issued to first priority patrons waiting in
line, then second and third priority patrons.

MMOOVIEVIE TTIMEIME
The Cooler (R) Today at 7:15 p.m.
Against the Ropes (PG-13) Today at 9:45 p.m.
Welcome to Mooseport (PG-13) Saturday at 7:15 p.m.
50 First Dates (PG-13) Saturday at 9:45 p.m.
Confessions of a Teenage 
Drama Queen (PG-13) Sunday at 3:30 p.m.
Eurotrip (R) Sunday at 7:15 p.m.
Calendar girls (PG-13) Wednesday at 7:15 p.m.
Confessions of a Teenage 
Drama Queen (PG-13) Thursday at 7:15 p.m.
Hidalgo (PG-13) April 23 at 7:15 p.m.
Welcome to Mooseport (PG-13) April 23 at 9:45 p.m.

SM&SPSM&SP

All events are open to
single, active duty military,
E-5 and below.  

The SM&SP Office is
located in Bldg. 1629,
inside the Kahuna’s
Recreation Center.  Get
more details on activities at
www.MCCSHawaii.com
under the “Semper Fit-
ness” icon, or call 254-7593.

Upcoming Events
TBD: If you’re interested

in taking a North Shore
shark cage adventure or a
scuba diving certification
course, call SM&SP and say
these would be great future
activities.

Saturday: The 3-on-3 bas-
ketball tournament is on
from 8 a.m. until 5 p.m.
The tourney still needs vol-
unteers, so if you have bas-
ketball or tournament
experience, call SM&SP to
discover how you can
assist.

May 29-31: Visit Maui
without breaking the bank
this Memorial Day week-
end.  Cost is $350, and
includes airfare and shared
accommodations for all
unaccompanied Marines
and Sailors E-5 and below.
This trip is limited to the
first 16 people who sign
up, so register today.

SM&SP Benefits
Single Marines and

Sailors of MCB Hawaii
enjoy many bargains such
as the following:

At the tennis courts: Get
into the swing of things
with free tennis lessons
Thursdays from 11 a.m. –
12 p.m.  Call 258-8081 to
make your reservations.

At the base marina: Enjoy
free, unit sanctioned
“Adventure Training” with
classes in scuba, power
boating, water skiing and
much more.

At the base theater: Be
entertained by the second
movie on Friday and
Saturday nights — for free
(all E-5 and below)!

MCB Hawaii is helping children to feel safe

“I declare April 2004 as “Child Abuse Prevention Month”
for Marine Corps Base Hawaii. Our theme this year is
“Helping Children Feel Safe in Uncertain Times.”

Military families face numerous and diverse challenges.
Frequent deployments of longer duration, temporary addi-
tional duty trips, and the increased operational tempo have
placed greater stress and multiple pressures on our families at
home and in the community.

We want to ensure that our families get the support and
tools they need to provide safe and nurturing homes for their
children.

Each of us has a unique role to play in keeping our children
free from abuse, and we must all do our part to ensure our

children are safe from abuse and neglect.
This is our opportunity as a community to foster a sense of

security for our children during these uncertain times.
Marine Corps Base Hawaii is committed to taking an active

role in improving our coordinated community response to
child abuse.

Together, we can build a strong community of partnerships
to prevent child abuse; we can really make a difference.”

R.C. Roten
Colonel, U.S. Marine Corps
Commander
Marine Corps Base Hawaii

The Commander’s Proclamation



New Parent Support Program
Press Release

“I was spanked when I was a child,
and I turned out OK.”  

“If you don’t spank your children,
they will not listen to you.”

“I’m not going to raise a bad kid.
If he or she needs it, I will show
them who is in charge.”

The “reasons,” or
answers, go on and on
regarding the age-old
question, “Is it
OK to spank your
children?”  Child
care experts,
however, have
responded to each.

“I was spanked when I was a child,
and I turned out OK.”

What were acceptable practices in the
1960s are not acceptable today.  We have

learned a great deal in the area of child
development in the last 20 years, includ-
ing that children who are hit, hit others.
Further, when children are spanked fre-
quently, they have a higher tendency to
act out violent behavior with their peers.

“If you don’t spank
your kids, they will not

listen to you.”

Spanking does
not make children
listen.  Spanking

frightens and
confuses chil-

dren. 
Do you want

your children to
respect and love you,

or do you want them to
fear you? 

For example, your 10-year-old son
Joey has been told not to park his bike in
the middle of the driveway.  Day after

day, you still find the bicycle in the mid-
dle of the driveway.

Scenario 1: Mr./Mrs. Spanker screams
and yells at Joey. “How many times
[spank] did I tell you [spank] about
parking your bike in the middle of the
driveway [spank]?” 

Scenario 2: Mr./Mrs. Non-Spanker
tell Joey that if he leaves his bike in the
wrong place one more time, he will lose
his privilege to ride his bike.  Joey rush-
es home, runs into the house to watch
cartoons on TV, and then leaves his bike
in the middle of the driveway.  

Mr./Mrs. Non-Spanker takes away
Joey’s bike and locks it up.  He/she then
calmly explains to Joey that he will not
be able to ride his bike for two days.

After two days, Joey and his parents
sit down and review the responsibilities
of owning a bicycle.

In Scenario 2, there is no yelling, no

screaming and no hitting!  Joey’s punish-
ment fits the crime: the loss of bike priv-
ileges. 

Which approach creates a long-lasting
impression on Joey?  Which approach
will Joey remember the next time he
parks his bike?  Which approach teaches
Joey respect and discipline?  Scenario 2
does.

Being a good parent is not an easy job,
and it is only natural to sometimes get
frustrated with children.  However, hit-
ting and hurting your child is never the
answer.

If your children refuse to listen to you,
help is available.  The New Parent
Support Program can help, and you
don’t even have to go to the NPSP office,
as staff members will come to you.

The New Parent Support Program is a
group of registered nurses, pediatric
nurse practitioners and social workers
trained in child development.  To regis-
ter for a free parenting class, call 257-
8803.
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New Parent Support Program
educates in abuse prevention

New Parent 
Support Program

Press Release

Child Abuse Prevention
Month is an opportunity to
highlight the responsibility
we all have to support par-
ents and families — espe-
cially children.  This month,
and throughout the year,
the Marine & Family
Services division of Marine
Corps Community Services
Hawaii is focusing on pre-
vention efforts that can cre-
ate healthier environments
for children and foster con-
fident and positive parent-
ing. 

The goal of child abuse
prevention is simple: to

stop child abuse and pre-
vent it from happening in
the first place, sparing chil-
dren and families from
emotional and physical
trauma and decreasing the
need for costly intervention
and treatment services.  

The best way to prevent
child abuse and neglect is
thus to support parents and
families and provide them
with the skills and
resources they need.

Prevention efforts build
on family strengths.  Parent
education, home visitation
and parent support groups
offer families the support
and tools they need to stay
together and care for their
children.  

For example, the New
Parent Support Program
offers a weekly “Parenting
Proudly” class that helps
parents develop their par-
enting skills and under-
stand the benefits of nonvi-
olent discipline techniques
to meet their child’s emo-
tional, physical and devel-
opmental needs.  

Home visitors from the
New Parent Support
Program can also help par-
ents identify other needs
they may have and offer
them assistance in getting
that additional support.  

If you’d like to get more
information or enroll in the
“Parenting Proudly” class,
call the New Parent Sup-
port Program at 257-8803.

Support program urges parents to stop spanking

“Mail Call” host R. Lee Ermey will greet the public and sign autographs on
Saturday from 1 to 4 p.m. and from 7 to 9 p.m. The tough and throaty
Ermey regularly answers viewers’ questions about technology that has
been used by the military throughout history on “The History Channel”
weekly series  “Mail Call.” The actor, a veteran of “Apocalypse Now,”
“Dead Man Walking” and “Full Metal Jacket” (pictured above), is a former
Marine Corps, drill instructor and Vietnam veteran who has commanded
attention at auto shows across the country. (Information provided by
Sheri Rolf of Rolf Advertising.)

‘What is your major malfunction?’
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The Living
Last Supper 
Roman Catholic parishioners re-enact the last
meal Jesus Christ shared with his disciples,
believed to be in A.D. 30, during Holy Week
observances at the base chapel aboard MCB
Hawaii, Kaneohe Bay, on Palm Sunday. The
scene and its imagery were immortalized in
mural by Leonardo da Vinci (1452 – 1519).
Base Protestant and Roman Catholic worship-
pers also observed other Holy Week celebra-
tions between April 4 and Easter Sunday.Pfc. Rich Mattingly

K-bay hosts sunrise service at Ulupau Crater
Lance Cpl. 

Michelle M. Dickson
Combat Correspondent

A chill was in the air, but
an exuberant Easter sun made
its way above the horizon,
warming and welcoming
brethren to a glorious Easter
Sunday celebration at the
Range Training Facility
aboard MCB Hawaii,
Kaneohe Bay.  

Worshippers arrived in
their Easter best, and each
was welcomed with a gift of a
stone.  While they took their
seats, the Marine Forces
Pacific Band strummed,
enlivened and exalted the
gathered with familiar

hymns, as the sun continued
its ascent on the horizon.  

Navy Chaplain (Lt. Cmdr.)
Cartus Thornton, the chap-
lain for Headquarters and
Service Bn. Marine Forces
Pacific,  delivered a splendid
Easter message, which
emphasized the importance
of rolling away the stones in
our lives.  

The “stones” metaphor
represented various obsta-
cles that we try to overcome.
Additionally, the message
paralleled the stone that was
rolled away from the tomb
where Jesus Christ was laid.  

Colonel Richard Roten,
MCB Hawaii deputy com-
mander, reminded worship-

pers of the importance of
their faith and belief in a
supreme being.  He empha-
sized the importance of the
Easter celebration for
Christians and also led a
scripture reading from

Matthew 28:1-6: “… at dawn
on the first day of the week,
Mary Magdalene and the
other Mary went to look at
the tomb … He is not here; he
has risen, just as he said,”
read the colonel from the
New International Version of
the Bible.

Despite the chill in the
early morning air, the congre-
gation joined in chorus for
songs of praise and worship
such as the triumphant “He
Lives,” led by Navy Chaplain
(Lt.) Winnie Walmsley, with
Marine Corps Air Facility. 

“It was such a good crowd
we had out here this year,”

See EASTER, B-9

“At dawn on the first
day of the week, Mary

Magdalene and the
other Mary went to

look at the tomb … He
is not here; he has risen,

just as he said.”

— Matthew 28:1-6

Navy Chaplain Lt. Cmdr. Cartus
Thornton, chaplain with Headquarters
and Service Bn. Marine Forces Pacific
aboard Camp H.M. Smith, delivers the
Easter message during the Sunrise serv-
ice held at the rifle range aboard MCB
Hawaii, Kaneohe Bay.

Lance Cpl. Michelle M. Dickson
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Story and Photos By
Sgt. Alexis Mulero

Press Chief

Hundreds of children swarmed
through the gates at the Child
Development Center on Saturday to
stimulate their creative talents dur-
ing the 6th Annual Art in the Park
festival.  The celebration, honoring
military children and families during
April’s Month of the Military Child,
attracted more than 850 kids with the
promise of fun in an environment
familiar to all aboard base.  

“This is an event that bring fami-
lies together to enjoy some fun art
activities,” said September Jones,
Family Child Care director. “It
also was an opportunity for us to
show all military children how
important they are.”

The colorful event was geared
for children of all ages.  Getting their
faces painted, blowing gigantic bub-
bles, and hunting in the annual
Easter egg hunt, which was spon-

sored by Youth Activities, were just some of
the activities that brought smiles and laughter

out of all who attended.
Additionally, parents got involved in

the fun by assisting their keiki in a myr-
iad of craft activities such as making
bunny ears out of construction paper.

“The Art in the Park and Easter egg
hunt provided an opportunity for chil-
dren of all ages to experience a fun-

learning experience,” said Sgt. Melissa
G. Jacobo, G-1 administrative clerk,
Headquarters Battalion, MCB Hawaii.

“My daughter loved the Easter egg hunt,
which was fair to all the children, both
toddlers and older ones,” she

explained, saying each child
received a set number of eggs.

According to Kelli Allen,
director of the Hourly CDC and
this year’s Art in the Park coordi-

nator, the event could not have been
a success without the dedicated sup-
port of more than 40 volunteers who
assisted the Children Youth and
Teen Program staff before, during
and after the celebration.

Art in the Park celebrates children

Above — Tatiana I. Mulero Sanchez, a 15-month-old family member
aboard Kaneohe Bay, dribbles a huge rubber ball during the Art in the
Park festival, Saturday.

Left — James Moes, a maintenance control chief with Patrol
Squadron 4, watches his 4-year-old son Luke while he plays on a
child-sized roller coaster.

Matthew Kazmierczak, 2,
explores his engineering
talents by building a sky-
scraper out of Legos.

Parents got involved in
the fun by assisting their
keiki in a myriad of craft
activities during the festi-
val, which is celebrated
yearly during the Month of
the Military Child.

Fifteen-month-old Tatiana
I. Mulero Sanchez and
more than 850 other chil-
dren warmly welcomed
the world-renowned
Easter bunny who made a
special appearance at Art
in the Park, Saturday 
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HALEIWA — Even before
coming to Hawaii, I had
heard about the island’s love
for shave ice (not to be con-
fused with “snow cones,”
which we will discuss later).
So this week, “Island
Flavors” concentrates on this
refreshing treat, perfect for
cooling off on a sweltering
day.

Where better to sample
this treat than Oahu’s most
famous shave ice establish-
ment: Matsumoto Shave Ice,
located on the North Shore.
The store, which claims to be
“the coolest place on the
North Shore,” has been in
business since 1951.  

When local family store
owners Mamoru and Helen
Matsumoto decided one day
to begin serving shave ice as
a way to attract more cus-
tomers, little did they know
their name would one day
become synonymous with
shave ice.   Now run by their
son Stanley, the store pro-
duces up to 1,000 shaved ice
treats a day. 

Matsumoto also boasts a
greater assortment of fla-
vors than the usual straw-
berry, grape and lemon. 

Lilikoi (passion fruit),
pineapple, mango, peach,
root beer, coffee, coconut,
cotton candy, banana
cream and piña colada are
just a few of the flavors
readily available at
Matsumoto.  The store’s
popular flavor combina-
tions, including “The
Rainbow” (strawberry,
pineapple and lemon), the
“Hawaiian Special”
(pineapple, coconut and
banana) and the
“Matsumoto’s Special”
(coconut, pineapple and
lemon) are also always
smash hits.  

For an authentic
Hawaiian shave ice, add
some premium vanilla ice
cream, and/or some
azuki beans (sweet,
chewy red beans popular
in Asia).

Don’t be surprised by
the long line, which
stretches from the counter
inside, out the front door,
and down the sidewalk.
The line is usually there,
and it’s a testament to the
popularity of the place. 

Inside, the décor con-

sists of walls flanked
with Matsumoto T-
shirts that are for sale,
intermixed with photos
of celebrities ranging
from Tom Hanks to the
famous sumo wrestler
Konishiki.  (Yes, very com-
mercial, but so what?  It’s the
shave ice you’re there for,
and even the large cone is
one of the island’s most
affordably priced.)

So what is so special about
shave ice, and what makes it
different from the old-fash-
ioned, all-American
snow cone?  Based on
the expertise of a self-
proclaiming local
authority on the subject
(who wishes to remain
anonymous), the secret
(and big difference) is
in the ice, which is
much finer than that
found in a snow cone.
Add a respectable
assortment of various
flavored syrups to a
generous portion of ice,
and you have yourself
a quality shave ice

cone.
Hawaii is certainly the

best place in the world to
take pleasure in a shave ice.
And on the North Shore, in
the surfing rich town of
Haleiwa, Matsumoto Shave
Ice is definitely the place to
stop.

Matsumoto
offers cool
Shave Ice

Matsumoto ShaMatsumoto Shave Iceve Ice

“ISLAND FLAVORS”
SIDE DISH”

Other shave ice places to try:

Waiola Shave Ice
2135 Waiola Ave,

Honolulu 
949-2269 

Aoki’s Shave Ice
66-117 Kamehameha

Hwy., Haleiwa 
637-7017 

H.T.K. Hawaii
901 Gulick Ave, Honolulu

841-3888 

Ice Gardens
Aiea Shopping Center, 

Aiea
488-5154

Matsumoto Shave Ice
66-087 Kamehameha Hwy.

Haleiwa, Hawaii
637-4827

�

?Did You
Know?

NAPS
Featurettes

The majority of
Americans (68 per-
cent) pay their bills
by writing checks
and mailing them
despite the availabili-
ty of technology-
based payment op-
tions.

Why?  Security me-
asures, record keep-
ing purposes and
more control of
spending habits are
the main reasons peo-
ple prefer checks.  

The Federal Re-
serve confirms that
checks are the most
popular form of non-
cash payment.   The
check was 65 percent
more likely to be used
in 2002.
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Today
Lunch
Oven Roast Beef
Baked Tuna & Noodles
Steamed Rice
French Fried Cauliflower
Vegetable Combo
Chocolate Chip Cookies
Asst. Fruit Pies

Dinner
Sauerbraten
Knockwurst w/Sauerkraut
Cottage Fried Potatoes
Egg Noodles
Chocolate Chip Cookies
Asst. Fruit Pies

Specialty Bar 
(Lunch and Dinner)
Pasta Bar

Saturday
Brunch/Dinner
Grilled Steak
Pork Chop Mexicana
Mashed Potatoes
Spanish Rice
Fruit Nut Bars
Asst. Fruit Pies

Sunday
Brunch/Dinner
Beef Pot Pie
Baked Fresh Fish
Steamed Rice
Bread Pudding w/
Lemon Sauce
Peanut Butter Cookies

Monday
Lunch
Teriyaki Chicken

Salisbury Steak
Steamed Rice
Mashed Potatoes
Apple Crisp
Asst. Fruit Pies

Dinner
Baked Meat Loaf
Oven Roast Beef
Parsley Buttered Potatoes
Pork Fried Rice 
Apple Crisp
Asst. Fruit Pies

Specialty Bar 
(Lunch and Dinner)
Pasta Bar

Tuesday
Lunch
Barbecue Spareribs
Veal Parmesan

Oven Browned Potatoes 
Buttered Egg Noodles 
Devil’s Food Cake w/
Mocha Butter Cream Frosting
Asst. Fruit Pies

Dinner
Swiss Steak w/Brown Gravy 
Baked Fish Fillets
Lyonnaise Potatoes 
Steamed Rice
Devil’s Food Cake w/
Mocha Butter Cream Frosting
Asst. Fruit Pies

Specialty Bar 
(Lunch and Dinner)
Taco Bar

Wednesday
Lunch
Baked Ham

Chili Macaroni
Candied Sweet Potatoes
Grilled Cheese Sandwich
Bread Pudding w/
Lemon Sauce
Peanut Butter Cookies
Asst. Fruit Pies

Dinner
Baked Stuffed Pork Chops
Turkey Pot Pie
Mashed Potatoes
Steamed Rice  
Bread Pudding w/
Lemon Sauce
Peanut Butter
Cookies
Asst. Fruit Pies 

Specialty Bar 
(Lunch and
Dinner)
Hot Dog Bar

Thursday
Lunch
Cantonese Spareribs
Baked Tuna & Noodles
Shrimp Fried Rice
Pineapple Upside-Down Cake
Asst. Fruit Pies

Dinner
Swedish Meatballs
Caribbean Chicken
O’Brien Potatoes
Pineapple Upside-Down Cake

Specialty Bar 
(Lunch and Dinner)

Taco Bar

AATT AANDERSONNDERSON HHALLALL
OONN THETHE MMENUENU

Smoothie
fights fat,
hunger

NAPS
Featurettes

Anyone who’s ever felt
they have a slim chance
of managing their weight
should know they are not
alone.  

According to the
Surgeon General, more
than two-thirds of
Americans are over-
weight and 30 percent
suffer from obesity. 

Portion sizes have
grown substantially
within the last 30 years.
What has become an
acceptable amount of
food in one sitting often
exceeds daily calorie
requirements.  

While managing
weight can be a chal-
lenge, following this easy
recipe for a Strawberry-
Mint Smoothie is stress
and calorie reducing.

Sensational Straw-
berry Mint Smoothie

2 cups fresh (or frozen)
strawberries, plus more
for garnish
1 cup ice cubes
1/4 to 1/2 cup plain
yogurt
1/4 cup orange juice
1 tablespoon honey
(optional)
1 packet Classic French
Vanilla Nestlé Carnation
Instant Breakfast
Nutritional Energy Drink
1 mint sprig, plus more
for garnish

Place all the ingredi-
ents in a blender, then
cover and blend until
smooth.  

Garnish.  
Makes two servings

with only 151 calories, 29
grams total carbohy-
drates, 1.5 grams total fat,
5 milligrams cholesterol,
0 grams total saturated
fat, 102 milligrams sodi-
um and 4 grams total
dietary fiber.  

Surf www.EatRight
.org for more nutrition
information. 

Sensational Strawberry-
Mint Smoothie

Courtesy of Nestlé USA
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Military Spouse Holds Book
Signing, Today & Saturday

The Navy Exchange at Pearl Harbor
will be the location for a “meet and
greet” book signing by Tracey Price-
Thompson, author of “Black Coffee,”
“Chocolate Sangria,” and “A Woman’s
Worth,” which is her latest work, today
at noon.  

The author crosses boundaries of sex-
uality, gender and culture in her latest
book; previously, she explored the lives
and loves of people of color in the mili-
tary, and the challenges of intra-cultural
relationships in her other national best-
sellers.  

Price-Thompson currently lives in the
Red Hill area of Honolulu while she
awaits the return of her husband, a sol-

dier, who is deployed to Iraq.  
She will hold a second signing of her

books at Borders Bookstore in Waikele
on Saturday, also at noon.

‘I Love Kailua’
Town Party Rocks, Sunday

The 12th Annual “I Love Kailua” town
party will feature “A Taste of Kailua,”
boasting a wide selection of food from
local Kailua restaurants, live entertain-
ment, handmade crafts from local arti-
sans, plants, numerous keiki activities by

WWORDORD TOTO PPASSASS

See WTP, B-10
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Automobiles
’95 Nissan Pickup XE, red, CD, A/C, bed lining, truck

cover, all new tires, 69k
miles,  in excellent condition.
Asking $5,995 OBO.  Call
778-0720.

’82 Fiat Spider, does not
run but great for parts, new
top.  Asking $300.  Call 542-
9843.

Motorcycles
’99 Yamaha YZF-R1, red,

powerful, matching full
Yoshimura exhaust kit, jet
kit, Toby dampener. Asking
$6,500 OBO.  Leaving isle.
Call 561-0877.

’90 Harley Davidson
Sportster, 12,500 original
miles, chrome extras, runs
great. Asking $4,500.  Call
261-1425.

Bicycles/Mopeds
Cannondale R-100, 63cm

frame, road bike, Look ped-
als with computer, good
condition, good starter bike.
Asking $150.  Call 235-1214.

Pets
AKC American Cocker

Spaniel, 5-month-old fe-
male,  affectionate, playful,
good with children, needs
companionship, loves peo-
ple. No papers.  Asking
$650.  Call 372-7480.

AKC Shih Tzu puppies,
two males, one female.  The
puppies will be available
Sunday.  Asking $1,000 each.
Call 282-7378.

Miscellaneous
Good job for a teen, with

good pay.  Need lawn
mowed at Capehart area
during May and June.  Call
Mike at 254-1645.

Murray 20-inch lawn-
mower,  3-in-1: mulch, bag
or mow.  Well maintained
and barely used.  Asking
$125 OBO.  Call 488-1937.

MMARINEARINE MMAKEPONOAKEPONO
HAWAIIAN FOR “MARINE BARGAINS”

Ads are accepted from
active duty and retired mili-
tary personnel, their family
members and MCB Hawaii
civil service employees. 

The ad submission dead-
line to the Hawaii Marine is
at 4 p.m. the Friday of the
week prior to publication.  

Forms may be filled out
at the MCB Hawaii Public
Affairs Office, located in
Bldg. 216 aboard Kaneohe
Bay.  

Call 257-8836 or 257-
8837 for more information.

Free Makepono
Advertisements

said Walmsley.  “The
bleachers were full with
people of all ages.  It real-
ly shows a true commit-
ment when people … take
the time out of their day
… so early in the morn-
ing, to come out and cele-
brate.

“It meant a lot to me,”
she added, pointing out
that she felt especially
touched that families
brought “the littlest of
children to share this
moment,” to celebrate the
resurrection with like-
minded believers in the
windward Christian com-
munity.

EASTER, From B-4

The crowd watches the sun rise over the horizon dur-
ing the Easter Sunrise service.

Lance Cpl. Michelle M. Dickson
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Kamaaina Kids, commu-
nity information booths,
health screenings from
Castle Medical Center,
and much more, Sunday
from 11 a.m. to 4 p.m. on
Kailua Road.  

Event buttons are on
sale now for only $3 per
person in advance and $4
at the event.  Children 12
and under are free.
Buttons allow attendees
to purchase scripts and
participate in events; also,
many local merchants
will provide other special
offers and sidewalk sales
(surf www.ILoveKailua
Town.com for listings).

According to the Lani-
Kailua Outdoor Circle,
traffic will be diverted
from 9 a.m. to 5 p.m. on
Sunday, as all traffic lanes
and sidewalk areas on
Kailua  Road  from Hah-
ani Street to Kuilei Road
— will be closed along
Macy’s, Longs and Kailua
Shopping Center.  Resid-
ents are therefore strongly
encouraged to walk or
bicycle to the event; the
Outdoor Circle will be
offering additional acc-
ommodations for secur-
ing bicycles.

The annual “I Love
Kailua” town party helps
raise funds for projects
that include landscaping,
maintenance of public
parks and roadsides.

For more information
about the annual “I Love
Kailua” town party, con-
tact Amy Hammond at
234-0404.  For “The Bus”
schedules, call 848-5555. 

‘Kokua @ Kailua’
Seeks Volunteers,

Sunday

Earth Day events are
just around the corner,
and Kailua will partici-
pate with a beach cleanup
on Sunday from 10 a.m.
till noon.  

The office of Rep.
David Pendleton has suc-
cessfully coordinated
these events at Kailua
Beach Park since 1998.
Numerous businesses
and organizations includ-
ing Castle Medical Cen-
ter, the Girl Scouts of
America, McKenna Ford,
Honda Windward, Hard-
ware Hawaii, Safeway,
Maui Tacos, and the City
and County of Honolulu,
are graciously providing
supplies, food and prize
giveaways for volunteers.

“Keeping our beach a
place of beauty, both for
our enjoyment and for
visitors, is important,”
said Pendleton.  ‘Kokua at
Kailua’ gives people a
chance to work together
to improve their environ-
ment.  

For more details about
Kokua@Kailua, or to vol-
unteer, call Brian Tanada
at 586-9490.

Waikiki ‘Spam Jam’
Returns to Royal

Hawaiian
Kamaaina and tourists

alike will get two big
helpings of Hawaii’s
unique culinary tastes
when the 2nd Annual
Waikiki Spam Jam, pre-
sented by Times
Supermarkets and the

Waikiki Improvement
Association, returns to the
Royal Hawaiian Shop-
ping Center, April 23 from
noon till 1 p.m. and April
24 from 4 to 10 p.m.

April 23, passersby are
invited to assist with
making, unveiling and
eating of the world’s
longest Spam musubi to
kick off the street festival,
about 1 p.m.  Organizers
hope to break the record
of 300 feet.  Also, crowds
can try their luck at guess-
ing the number of cans in
the giant wall of Spam
nearby and win prizes.  

April 24, Hawaii’s most
talented chefs will staff
food booths and serve up
unique creations with
Spam, and revelers are
invited to live entertain-
ment on two stages, craft
tents and various hula
performances.

Be sure to enter for a
chance to win a trip for
two to Austin, Minn.,
home of the Spam muse-
um, compliments of
Hormel Foods and Times
Supermarkets.  

Other specials are
available.  Logon and surf
www.waikiki improve
ment.org for more infor-
mation. 

Admission is free to
both days of the festival
with a can of Spam, which
will benefit the Hawaii
Food Bank.

WTP, From B-8


